ENTEX MARKS 10TH ANNIVERSARY WITH MOVE TO NEW 


Entex will move into this spacious new headquarters building, now in final stages of construction, in March. 


ENTEX RECEIVES 4TH SEARS 
SYMBOL OF EXCELLENCE 


Entex has received the Symbol 
of Excellence Award from Sears, 
Roebuck and Co. for the fourth time, 
for its achievements in quality and 
service as a Sears supplier in 1979. 

Sears national merchandising 
manager Bud Coble, who presented 
the award to the company at a dinner 
for Entex employees and business 
associates, announced that Entex 
was the only toy supplier west of the 
Mississippi to receive the award, 
which is given to less than 500 of 
Sears’ 12,000 suppliers. 

According to Coble, Entex was 
selected by a committee representing 


the company’s retail stores, catalog 
plants, national service department, 
quality control personnel and Sears 
Laboratories after screening nomina- 
tions from the company’s 50 national 
buying departments. 

Accepting the award, Entex 
president Tony Clowes said, “This 
is really for all Entex employees. 
Maintaining superior quality in highly 
detailed toy and game products and 
shipping millions of items to thou- 
sands of customers is difficult 
enough, but doing it consistently for 
four years is really exceptional.” 


> 
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At presentation ceremony, 


_» vice president Nick Underhill, 


Sears toy buyer Don Hayes, 
national merchandising 
manager Bud Coble and 
Entex president Tony Clowes 
share pride in company’s 
recognition by Sears as 

, outstanding supplier. 


HEADQUARTERS 


Entex is 10 years old. Launched in 
1970 by G.A. Tony Clowes, Nicholas 
Carlozzi and Nick Underhill, today’s 
Entex is a company really beginning 
to flex its corporate muscles ona 
worldwide scale as it enters its second 
decace. 

The three founders are still active— 
Clowes as president, Underhill as vice 
president and director of marketing, 
and Carlozzi as a director. 

Appropriately for a company which 
has outgrown itself in almost every 
year of its life, the anniversary year will 
see Entex moving into new, spacious 
headquarters. 

Office, warehousing, block molding 
and distribution facilities will all be 
commodiously housed in a new 
facility at 303 West Artesia Boulevard, 
in the Los Angeles Industrial Center in 
the city of Compton, 12 miles from 
downtown Los Angeles. The relocation 
is expected to be complete by March. 

Expanding growth has been a 
characteristic of Entex since the 
company opened its doors. “This is 
only an indication of our progress,” 
points out President Clowes. “What 
we are most proud of, is the stature 
and reputation we have been able to 
achieve in the toy and game industry.” 


GA. “Tony” Clowes 
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Nicholas Carlozzi 


Anniversary 
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On the basis of 1979 sales, Entex 
held second place worldwide in 
production of construction toys, was 
in third or fourth position for volume 
sales of electronic toys and games, 
and in fifth place as a marketer of 
hobby kits. 

The company also takes pride in the 
several innovations it has introduced. 
Says Clowes, “We strongly suspect 
that we were the first company in the 
U.S. with true electronic toys. In our 
first year, we introduced a children’s 
metal detector and offered state-of- 
the-art radio control products at toy 
prices. We were one of the first in and 
out of TV games in the U.S. In 1979 
we produced the only true word 
recognition toy, Dan Van. And our 
1980 line will have several 4K products, 
which we believe are the first mass- 
produced toy and game items using a 
4K chip.” 

What's ahead for Entex in its 
second decade? Entex’ president 
sees the company moving up toa 
commanding position in electronic 
toys and games—“we're aiming for 
No. 1in the U.S.,” he says. And there 
are ambitious plans for increasing 
market penetration in the U.S. and 
abroad, and introducing more state- 
of-the-art products. Bold advertising 
and promotion are scheduled. 

“We have traditionally taken a 
low-key approach as a company, but 
now we are going to stand up and be 
heard,” he declares. “We have the 
facilities, personnel and products... 
a reputation for delivery...an 
outstanding sales force...and we 
intend to be a household name in toys 
and games well before our next 
10-year anniversary.” 


Color Football 4—-one of several 4K products 
being introduced by Entex in 1980. 
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ENTEX IS ALL 
OVER THE WORLD 


Entex products are sold throughout 
the world. Europe, Australia and 
Canada have been the strongest 
markets, and now sales in Japan 
are growing rapidly. 


) 


Entex is ‘‘on top” in Tokyo, as 
this photo of the Entex 
International building shows. 


International sales are handled by 
Entex Corporation in Tokyo, whose 
president, Mr. T. Hanzawa, has spent 
most of his life in international trade. 


President of Entex 
Corporation, Mr. T. Hanzawa. 


CONSUMER GROUP 
NAMES BASEBALL, 
LOC BLOCS “BEST” 


Entex Electronic Baseball 2 and 100- 
piece set of Giant Pre-School Loc 
Blocs were two of the eight “Best Toys 
for Christmas 1979” selected by the 
Consumer Affairs Committee of 
Americans for Democratic Action. 

The committee chose Baseball 2 as 
the best electronic toy and said, “all of 
our testers, age nine to 43, seemed to 
fight over this one.” Of Loc Blocs, the 
committee said, “This toy seems to 
have all the requirements a good toy 
should have—it has realistic packag- 
ing and advertising, it is sturdy, safe, 
and has good play value.” 

The committee tested over 1500 
toys during 1979, beginning its survey 
at last year’s Toy Fair. 


ENTEX TRIPLES 1980 
ADVERTISING AND 
PROMOTION BUDGET 


The 1980 advertising and promotion 
budget for the Entex product line will 
be three times greater than 1979, 
according to Nick Underhill, vice 
president-marketing. 

Underhill indicated that two main 
factors account for the greatly 
expanded advertising effort. “Loc 
Blocs continue to be our strongest 
traditional toy product,” said 
Underhill, “and we fully intend to 
capitalize on that product’s strength 
and momentum in the marketplace 
by continued promotional support. 
Additionally, heightened consumer 
acceptance and demand for 
electronic games necessitates 
increased media exposure of our 
brand name in that category. In fact, 
at least 50 percent of our entire 
advertising budget for 1980 will be 
spent on behalf of the electronic 
products group.” 

Approximately 92 percent of 
the media budget will be spent in 
television advertising, and of the TV 
media allocations, spot buys represent 
60 percent, with the remaining 40 
percent to be spent on network buys. 
The remaining eight percent of the total 
media budget will be spent on trade 
and consumer print media, said 
Underhill. 

Underhill noted that both Loc Blocs 
and most of the electronic games will 
receive both spot market and network 
exposure. The electronic games are: 
Baseball, Poker, Space Invader, 
Jackpot Gin Rummy and Black Jack, 
Raise the Devil Pinball, Basketball and 
Color Football. 

Dan Van, Gyro Copter, Frantic 
Fingers, Capture, RC Motorcycle and 
Mac Mini Computer will have spot 
market exposure reflective of those 
products’ specific distribution. 
Underhill also pointed out that the 
56 spot market buys now planned 
represent fully 80 percent of Entex’ 
total distribution network. 

Advertising for Loc Blocs, Frantic 
Fingers and the electronic products will 
begin in late July and continue through 
Christmas, while promotional efforts for 
the rest of the advertised products will 
commence at the end of September 
and continue through Christmas. 


WHY ENTEX? 


Among the other things you always 
wanted to know about Entex but were 
afraid to ask: where did the name 
come from? 

From desperation, according to 
Tony Clowes. Entex was being birthed 
in late 1969 by Tony and Nick Carlozzi, 
and they were having a hard time 
finding a name for the new company 
which hadn't already been registered 
by the California Corporations 
Commission. 

Late one Sunday, the two 
entrepreneurs received a call from 
their attorney requesting a name that 
couldn't possibly bounce. Their final 
solution—to take the first letter of 
Nick’s name—N—and first letter of 
Tony’s name—T—and add an X. That 
made NTX, which spelled out nicely 
into Entex. 

Very shortly thereafter, Nick 
Underhill joined them, and although 
he stubbornly refused to change his 
name to Xenophon or Xerxes, he 
became one of the founders. And 
Entex remained the name. 

And that’s the true story of why 
Entex is Entex. 


AND ABOUT THAT 
LOGO... 


Another question Entexians are 
frequently asked is: where did the 
logo come from? 

The logo, like the name of the 
company, was born out of the founders’ 
search for a distinctive trademark to 
go along with their distinctive name 
and advanced ideas about making 
and marketing toys. 

Tony Clowes initially devised a 
series of octagons, each in a different 
color, to signify different products. He 
took his idea to Ben Templeton, a 
well-known cartoonist and creator 
of “Motleys’ Crew.” 

Ben, who was doing all of Entex’ 
creative styling at the time, met 
Clowes, who of course is British (and 
if you didn’t know that, you don’t know 
anything about Entex) and pictured 
him as an RAF type. From that 
impression, he turned the octagons 
into an RAF roundel and stuck a 
smiling face in the middle. 

Since Entex products are sold in 
Britain, the company asked for 
approval of its design from the RAF, 
and to the surprise of everyone, the 
mighty British air force agreed to let 
the fledgling California toy company 
use its famous insignia, and Entex 
got its trademark. 


LOC BLOCS—ALL THOSE MILLIONS OF 
PIECES MUST FIT TOGETHER 


To a youngster, a Loc Bloc is a simple 
thing, but to Entex it’s a precision 
product. 

The standard Loc Bloc is 1%” by 
54" in size. On its top are eight round 
plugs, and inside its hollow bottom are 
eight matching indentations and two 
bars running horizontally across the 
length of the block. The plugs fit into 
the hollow base of another block; the 
bars hold the block which is fitted into 
the base. 

Loc Blocs are made in two sizes— 
the standard size and Giant Pre- 
School Loc Blocs, which are larger for 
smaller fingers to work with. 

In addition to standard blocks, the 
wide range of Entex Loc Bloc sets 
includes many specialty parts to 
produce almost any structure or toy 
item a young mind can devise. Entex 
sets provide ship bows, curves and 
domes, windows and doors, roof and 
cap blocks, gears and axles, balloon 
tires and even components for a 
family of Loc Bloc people. 

The intricacies of a simple block are 
exaggerated by the many millions of 
pieces which Entex produces each 
year. If placed next to each other, they 
would stretch from Los Angeles to 
New York. U.S. production alone— 
and Loc Blocs are sold worldwide— 
is enough to circle the world every 
10 years. 

The fact that each of the pieces has 
to fit in many combinations with others 
requires a marvel of precision in 
manufacture. Add to that the fact that 
the millions produced in a current year 
must fit, and match in color, with those 
sold in prior years, and you have a 
major manufacturing challenge! 


To illustrate the fine quality control 
which must go into Loc Blocs 
production. ..if the thickness of a 
block is off tolerance 0.002 and 
blocks are stacked 60 pieces high 
in combination with blocks made 
previously or from other tooling, the 
difference in the stack would be 1/16 
of an inch! 

“Producing blocks to such fine 
tolerances at half the cost of the 
leading brand is a big challenge, and 
demands fully automatic production 
from precision molds,” notes Robert 
Bobo, Entex director of manufacturing. 

Entex produces Loc Blocs in its 
Compton, Calif., headquarters and 
new facilities there will triple production 
capacity for Loc Bloc sets in an eight- 
hour day. A very rigid quality control 
program insures that every Loc Bloc is 
produced to critical tolerances. 

Loc Blocs are the second largest 
selling construction toy in the world. In 
Japan, where the original producer, 
Kawada, markets them under the 
name Dia Block, they are the number 
one construction toy. 


These machines produce millions of Loc Blocs, 
all to exact tolerances. 


NEW FACES 
AT ENTEX 


Three toy industry veterans have 
joined Entex in recent weeks in key 
positions. 

Dimitri G. Criona has been named 
product manager for the hobby kit 
and Loc Blocs division. With 22 years 
in the industry he has extensive 
experience with these products, 
having been a sales administrator for 
Western Model Distributors as well as 
an account executive and purchasing 
officer. Earlier he was in purchasing 
with United Model Distributors. 

Robert Bobo has been appointed 
director of manufacturing and 
manufacturing services. Bobo has 
18 years experience in all aspects 
of the toy industry, from new product 
development to marketing. Most 
recently, he was president of 
Shindana Toys. He will be totally 
responsible for production, industrial 
engineering, purchasing, production 
control, cost estimating and special 
products. 

Eileen Barme was coordinator of 
international marketing at Mattel from 
1962 to 1973, when she joined Tomy 
as manager of creative services. Her 
responsibilities at Entex will include 
design and production of packaging, 
catalogs, collateral material and 
point-of-purchase display. 


Dimitri G. Criona 


Robert Bobo 


Eileen Barme 


ELECTRONIC GAME SALES TO HIT 
HALF BILLION IN ’8O—CLOWES 


In a recent interview with 
CONSUMER ELECTRONICS 
Magazine, Entex President G.A. 
Clowes made these comments. 


We are beginning our 10th year with 
great optimism and enthusiasm for 
the future of our company and the toy 
and game industry. The advent of 
consumer acceptance of electronics 
opens many new avenues; the 
consumer is now aware that intrinsic 
value is more significant than cost and 
is willing and able to spend to acquire 
this value. 

Of the estimated 50 million LSI’s 
available in 1980 worldwide, 50% will 
probably end up in games for the 
North American market, resulting in 
factory level sales of half a billion 
dollars. If overseas demand increases, 
sales will be at the expense of U.S. 
output. 

As long as demand remains close 
to its present level, there will definitely 
be a shortage of chips (LSI’s). There 
is virtually an allocation to our industry, 
and if this is not absorbed, it will run 
off to others. A lack of confidence by 
game manufacturers could result in 
smaller and later commitments, with 
no way to catch up once capacity is 
dissipated. Further shortages may be 
caused by at least two major semi- 
conductor manufacturers, reducing 
their allocations drastically. 


Demand is the factor that makes 
retailers nervous; 1979 was the first 
year that the consumer was 
substantially exposed to electronic 
games and demand was very heavy. 
There is a tendency to fear market 
saturation, but a more logical result 
will be an increase in demand as a 
result of exposure of the better brand 
name products. 

We may see alittle of the magic 
disappear, but electronic games and 
toys are an inevitable strong element 
of the leisure products market. You 
can do more with electronics than with 
a piece of cardboard and a couple 
of dice. 

New products will sustain interest in 
electronic games, but, like calculators, 
the basics will be the breadwinners. 

The electronic “novelty” items 
produced today will enable us to 
advance the state-of-the-art to 
produce products now beyond the 
imagination of all but a few. We should 
remember that our industry (toys and 
games) has been the first with 
technologies which other industries 
adopted. Plastics is an example. 

| believe that the recreational uses 
of electronic games, by youth and 
adults, will prepare average American 
families for increasing use of 
computers and computer applications 
in the home, which will surely come in 
this decade. 


ENTEX SUCCESSFULLY LAUNCHES NEW 
WOODEN SHIP LINE AT HOBBY SHOW 


A newline of finely-detailed wooden 
ship model kits were well received at 
the 1980 Hobby Show held in late 
January in Anaheim, Calif. 
“The mantelpiece model series was 
a great attraction, and we are more 
optimistic than ever that it will have 
broad consumer appeal,” stated 
Dimitri Criona, product manager for 
the hobby kits and Loc Bloc divisions. 
“We are calling them mantelpiece 
models, because they will be fine 
enough to display in any well- 
furnished home or office,” he added. 
The new line of four ship model kits 
provides a new category for model 
builders, Criona pointed out. 
“Pricewise, Our mantelpiece models 
fall between the traditional wooden 
ship models, which can cost $100 for 
the kit and an additional $100 for 
fittings, and the standard plastic ship 
models, which are only for the 
experienced older modeler.” 


Both the plastic ship model kits and 
the traditional wooden kits require 
many hours of assembly time, the 
product manager noted, while the 
Entex models, which have pre-carved 
hulls, pre-painted parts, antiqued 
sails and authentic deck fixtures as 
part of the kit, can be assembled in far 
less time by even a novice. 

The introductory kits are: the Santa 
Maria, on which Columbus sailed to 
discover America; the Savannah, first 
steam-powered vessel to cross the 
Atlantic; the Cutty Sark, most famous 
of the 19th Century British clipper 
ships; and the USS Constitution (“Old 
lronsides”), launched in 1797 and 
displayed today in Boston Harbor as 
the oldest warship of all the world’s 
navies still afloat. 

The finished models range from 22” 
to 27” in length and 22” to 26” in 
height. They are complete with bases 
and nameplates. 


